
Friday 11 October 2013 

Haberdashers’ Hall, Smithfield, 
London  EC1A 9HQ

9.30am–4.45pm

Registration and refreshments 
from 9.30 am

First speaker 10am

SPONSORED BY

NEWSROOM 
PARTNER

SUPPORTING 
ORGANISATION

Thank you for booking to attend 
the 2013 PCN Conference. 
This document provides information about the venue, 
programme and practical arrangements for the day.
We look forward to welcoming you to the event.

VENUE AND LOCATION
Haberdashers’ Hall 
18 West Smithfield  
London EC1A 9HQ
The venue is opposite  
St Bartholomew’s 
Hospital and close to 
Smithfield Market.

It’s approximately five 
minutes’ walk from these 
tube and rail stations: 
Farringdon, Barbican,  
St Paul’s, City Thameslink. 
For public transport and 
travel information, please 
visit www.haberdashers.
co.uk/index.php?p=findUs

BREAKOUT 
SESSION CHOICES 
You are invited to choose 
one of our four breakout 
training  sessions.
You can find full details of 
the breakout sessions on the 
last page of this document. 
Once you’ve chosen, 
please complete our 
online survey here: https://
www.surveymonkey.
com/s/RQCTQ2D
You’ll be asked to enter 
your name and rank the 
four sessions in order 
of your preference. 
If you don’t make a 
selection, we can’t 
guarantee that you’ll be able 
to attend your preferred 
session on the day. 

CANCELLATIONS & 
SUBSTITUTIONS
We regret that we’re unable 
to refund registration 
fees on cancellations. 
However, you may 
substitute delegates at any 
time by informing PCN in 
writing. Please email info@
procopywriters.co.uk
SPECIAL 
REQUIREMENTS 
Please let us know if 
you have any special 
access or dietary 
requirements on the day. 
There is a lift access to 
all areas of the venue 
and the whole site is 
wheelchair-friendly. 
PHOTOGRAPHY
We actively encourage 
everyone attending to 
take photos at the event 
and share them via social 
media, including on our 
hashtag #pcn2013. 

TWITTER HASHTAG: 
#PCN2013
The Twitter hashtag for 
the event is #pcn2013.
If you decide to share 
any comments, thoughts 
or images on the day (or 
afterwards) on Twitter, we’d 
be very grateful if you could 
include this hashtag.
FURTHER 
INFORMATION
If you have any questions 
about your conference 
booking please contact the 
events team on 0845 634 
4609 or email events@
procopywriters.co.uk 



PROGRAMME

The PCN team will be meeting for a post-
conference drink after the event at the Butchers 
Hook and Cleaver, near the venue. Join us 
around 5pm if you don’t need to rush off home.
We reserve the right to change the 
programme without notice.

9:30am Registration

10:00am Tom Albrighton & 
Ben Locker

Welcome address

10:15am Andy Maslen Why the cutting edge has a bone 
handle: the age-old direct marketing 
secrets that still work today

11.00am Dave Trott Predatory Thinking for copywriters

11.45am Refreshments

12.15pm Breakout training 
sessions
(Delegates choose 
one of four)

Sonja Jefferson &  
Sharon Tanton  
(Valuable Content)

How to think like a content strategist

Clare Lynch  
(Doris and Bertie)

How to write like a human

Richard Spencer  
(A Thousand Monkeys)

A cunning plan

Adam Gray Why social media demands great copywriting

1.00pm Networking lunch

2.00pm Panel discussion Content marketing, copywriting and creativity
Panelists: Dave Trott, Andy Maslen,  
Sonja Jefferson, Clare Lynch
Chairman: Ian Guiver, Axon Garside

2.45pm Graeme Archer ‘I am a camera’: blogging and the 
power of human metaphor

3.30pm Refreshments

3.45pm Dee Blick How to turn prospects into clients 
— and write a No 1 bestseller

4.30pm Tom Albrighton & 
Ben Locker

Summary

4.45pm Close



HEADLINE SPEAKERS

DAVE TROTT
Predatory Thinking  
for copywriters 
 
 

Dave Trott is a legend 
among advertising 
copywriters, having 
worked on some of the 
most spectacular and 
memorable ad campaigns 
of the last four decades. 
Born in Barking, he 
graduated in advertising 
from Pratt Institute in New 
York and trained at Carl 
Ally on Madison Avenue. 
He returned to London 
and got a job at BMP, 
where he worked with John 
Webster on campaigns 
such as ‘Lipsmackin Pepsi’ 
and Courage ‘Gercha’.
In 1980, Dave left BMP to 
found Gold Greenlees Trott, 
one of the most influential 
and disruptive agencies of 
the 80s. There he created 
campaigns including ‘Hello 
Tosh, Gotta Toshiba’, 
‘Aristonandonandon’, 
‘Does you does or does 
you don’t take Access’, 
Lurpak butterman, 
Holsten Pils (dead movie 
stars) and more.
Since then, Dave has 
founded several other 
agencies, including Bainsfair 
Sharkey Trott. He has 
also trained and inspired 
generations of creatives. 
He currently works at 
The Gate London.
Dave is the author of two 
books, Creative Mischief 
and Predatory Thinking. 

ANDY MASLEN
Why the cutting edge 
has a bone handle: 
the age-old direct 
marketing secrets 
that still work today
Andy Maslen has been 
persuading people to 
feel, think and do things 
differently just by writing to 
them since 1986. Before 
that he worked in sales, 
doing it face-to-face.
He is a lifetime Fellow 
of the Institute of Direct 
Marketing and Managing 
Director of copywriting 
agency Sunfish, specialising 
in direct response and 
digital content. Andy also 
runs The Andy Maslen 
Copywriting Academy, 
a web-based learning 
centre for copywriters. He 
writes and speaks regularly 
on copywriting and is a 
best-selling author.
Andy has spoken at events 
including Customer Direct 
2012 for the Professional 
Publishers Association, 
Words That Sell and Who 
Needs Copywriters? 
He is the author of Write 
to Sell: the Ultimate Guide 
to Great Copywriting; 100 
Great Copywriting Ideas: 
from Leading Companies 
Around the World; The 
Copywriting Sourcebook: 
How to Write Better Copy, 
Faster – For Everything from 
Ads to Websites, and Write 
Copy, Make Money: How to 
Build Your Own Successful 
Freelance Copywriting 
Business, all published 
by Marshall Cavendish.

DEE BLICK
How to turn prospects 
into clients — and 
write a No 1 bestseller 
 

Dee Blick is a Fellow of 
the Chartered Institute 
of Marketing, the world’s 
largest marketing body. 
She has 30 years’ marketing 
experience gained working 
with blue chip organisations, 
but mostly with small/
medium businesses. Her 
track record of planning 
and delivering successful 
campaigns has generated 
£10 million+ sales on a 
shoestring budget.
Dee has won many awards 
for her press releases, 
adverts and business 
articles from ABC1 audited 
publications. She is also the 
author of the numder-one 
bestselling, highest reader-
review rated marketing 
book on Amazon, The 
Ultimate Small Business 
Marketing Book, which is 
being released in China 
and Australia due to its 
success in the UK.
Dee’s third book, The 
15 Essential Marketing 
Masterclasses For Your 
Small Business, is endorsed 
by CIM and published 
by Wiley and Sons. 
Dee is regularly invited 
as a keynote speaker by 
organisations including Royal 
Mail and The Chartered 
Institute of Marketing, and 
was recently approached 
by Microsoft to share her 
advice in a forthcoming 
book on social media.

GRAEME ARCHER
‘I am a camera’: 
blogging and the 
power of human 
metaphor 

Have you ever thought 
why so much political 
writing turns off the reader? 
Could it be something to 
do with treating the topic 
like a football match? 
Daily Telegraph columnist 
and blogger Graeme 
argues that metaphor is 
a more powerful a way 
to make a point than 
the use of statistics to 
‘prove’ an assertion – 
whether you’re writing 
about politics, people, 
products or services. 
Whatever your field, bullet 
points of ‘evidence’ make 
for uncompelling writing. 
Instead, Graeme argues that 
writers are more convincing 
if they are more passive – 
more like a camera than 
a philosopher-salesman.
Graeme has been writing 
a column in the Daily 
Telegraph since May 2011, 
as well as contributing to its 
rolling blog. Prior to that he 
wrote for ConservativeHome
In 2011, Graeme won the 
Orwell Prize for Political 
Blogging. In his ‘other’ life, 
he has a PhD in Statistics 
and works as a statistician 
in pharmaceutical R&D.



(delegates choose one)BREAKOUT TRAINING SESSIONS

RICHARD SPENCER
A cunning plan 
 

Richard explains how to 
use divergent thinking and 
visual planning to beat 
deadlines – and how to get 
clients to approve work 
before you’ve written it.
Richard is Creative Director 
at Bournemouth-based 
writing agency  
A Thousand Monkeys. 
He is an award-winning 
writer with over 20 years’ 
experience across multiple 
media (The Writer, MBA, 
JWT, Young & Rubicam) and 
an accomplished trainer.

ADAM GRAY
Why social media 
demands great 
copywriting
Adam explains why the 
demands of social media 
make the skills of the 
copywriter more important 
than ever before, and 
shows how to apply your 
skills to social channels.
Adam is a social media 
author, speaker, adviser 
and trainer, and the author 
of Brilliant Social Media. 
He has over 20 years’ 
experience in traditional and 
digital marketing. A trained 
concert violinist, he has 
also toured Europe as the 
leader of several orchestras.

SONJA JEFFERSON 
& SHARON TANTON
How to think like a 
content strategist
This practical workshop  
will take you step-by-
step through the content 
strategy process, including:
• How can you get the 

message straight 
from the start?

• What content do you 
need on the website 
and in other outposts?

• How do you join it all 
up with social media?

• What should you 
be tweeting in six 
months’ time?

Sonja and Sharon run 
Valuable Content and are 
the co-authors of Valuable 
Content Marketing.

CLARE LYNCH
How to write like a 
human 

Clare shows how to bring 
life, warmth and humour to 
your copy, even when writing 
about the driest subjects. 
Clare is half of Doris 
and Bertie, a writing 
and training agency. 
As a trainer and writing 
coach, she has been 
described as inspiring, 
engaging and entertaining.
In the 1990s she worked 
at the Financial Times 
and has since helped a 
wide range of financial 
services firms communicate 
better with their clients, 
customers and employees.

PANEL DISCUSSION: CONTENT MARKETING, COPYWRITING AND CREATIVITY

IAN GUIVER
Panel chair
Ian Guiver is MD of Axon 
Garside, a B2B Inbound 
Marketing agency and 
Hubspot Partner. Axon 
Garside works with clients 
to take content marketing 
to the next level by placing 
it at the centre of online 
lead-generation strategies.

A panel discussion 
featuring Dave Trott, Andy 
Maslen, Sonja Jefferson 
and Clare Lynch. 
The focus is how 
copywriters can reconcile 
the different demands 
placed on them in 
the digital age. 
How can we attract 
and convert customers 
through online channels 
while still producing high-
quality creative work?


