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Having a dedicated landing 
page on your website to 
promote your event is the first 
place to start. 

When you kick off all your 
promotional activity, you’ll 
need somewhere to send 
people to so that they can find 
out all about your event and 
also register online. It’ll help 
with SEO, so people searching 
for your event online are more 
likely to find it, and it will also 
bring the event to life for them.

Inspire them with punchy 
headlines, inspiring words 
and striking images and also 
answer any questions with an 
faq or contact details so that 
they can get in touch. 

Keep your copy short, 
use high quality photos 
or images and have a 
clear call to action. And 
remember that most 
people nowadays look at 
websites on their mobile 
phone so make sure your 
page, your event sign-up 
and online fundraising 
platform are all optimised 
for mobile devices.

Create an event landing 
page on your website1

Here’s a nice example of an event landing 
page from the charity CLIC Sargent: Top Tip
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Once your event landing page has 
been created, you need to actively 
tell people about it (SEO can only 
go so far). Email is still one of the 
best ways to engage with your 
supporters. Be sure to tailor your 
email around events that they may 
be interested in – the more relevant 
you can make it, the more likely they 
are to open your email and sign up 
to your event. 

Send emails to 
your supporters 2

Although images in email are 
invaluable, you need to be careful 
not to overuse them. If your image 
to text ratio is too high, you will start 
hitting spam traps. Ensure that when 
designing for multiple devices, your 
email is thoroughly tested and that the 
ratio is just right. Check out our tips on 
creating a responsive email design.

Top Tip

Our stats show that one in four 
JustGiving fundraisers will choose to 
take part in the same event for your 
charity the next year, or will inspire a 
family member or friend to take part 
so don’t forget to send last year’s 
participants a special invite and ask 
them to share it.
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Social media is a great way 
to promote your event. If 
your charity has a Facebook 
page, make sure you’re telling 
people who ‘Like’ your page 
about your event. Also, make 
sure to add a picture to the 
post, as posts with photos get 
53% more Likes, 104% more 
comments and 84% more click-
throughs than text-only posts.

Did you know that on 
Facebook, you can target posts 
to specific audiences for free? 
This means that your post will 
only be seen by people likely 
to sign up to your event. For 
example, if you’re promoting 
a coffee morning or tea party 
event, you might want to target 
your post to women aged 
between 25 and 60. 

Here’s a nice example from Dementia UK 
promoting their Time for a Cuppa event.

On average, people have 338 
friends on Facebook and 208 
Twitter followers so don’t 
forget to include social sharing 
buttons on both your event 
landing pages and in your 
emails. This makes it easy 
for your supporters to help 
promote your event on their 
social networks – helping you 
to reach new supporters and 
raise more money.

Spread the word 
on social media3

Check out these six free 
content design tools to 
help you create visually 
engaging, high quality 
images on a budget.

Top Tip
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If you have a marketing budget to promote your 
event, invest some of it on Facebook advertising 
and promoted Tweets on Twitter. Both channels 
allow you to target your exact audience, from 
sex to age to location and even interests. By 
advertising you will also get detailed reporting on 
how your adverts performed. 

Advertise your event 
on social media4

Here’s a good example from British Heart 
Foundation using a Twitter ad to promote a 
fundraising pack for their #WearItBeatIt event. 

Twitter Analytics is now free 
to everyone. From your Twitter 
account settings you can access 
your analytics account where you’ll 
find out who your followers are as 
well as how your Twitter account is 
performing. Learn how to use paid 
social media to reach new audiences.

Top Tip
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Get people 
fundraising online5

1It’s official – online fundraising is infectious. 
Out of 900 fundraisers who took a recent 
JustGiving survey, over 40% reported that 
since they started fundraising at least 
one friend or family member had started 
fundraising too. Get more of your event 
participants fundraising online as soon as 
possible and they’ll actually help you reach 
new supporters. 

Here’s a few tips and JustGiving tools to 
make it as easy as possible for people to set 
up an online Fundraising Page for your event: 

Already have an event landing page?
Get started by listing your event on JustGiving and 
adding an event link to your landing page and emails. 
Here’s a nice example from British Heart Foundation:

Make your event 
link stand out 
by using one of 
our ready-made 
buttons.
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Get people fundraising 
online (cont.)

2 3Looking for a tool to manage 
event registrations online?
If you need a ready-made event 
registration tool use ACTIVE Works, 
so that people can register online 
for your event and make an online 
Fundraising Page in one simple step.

Want to integrate your website 
with JustGiving?
Use our Page Creation API to create 
a bespoke experience on your website 
that allows people to register for an 
event and make a Fundraising Page at 
the same time. 

5
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Subscribe to the 
JustGiving blog for 
more fundraising 
tips and insights

New to JustGiving?
Discover how we 
can help you raise 
more online

Thanks for reading!
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