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TO FATE
Don’t leave twitter success 

Social media is one of the most powerful, 
engaging and low-cost means your 
business can use to reach your target 
audience, boost your exposure and start 
conversations with potential customers. 
By the end of 2016, there were over 319 
million monthly active users on Twitter  
worldwide, giving the platform a long 
reach and a potentially massive audience 
for your B2B products and services.

When it comes to B2B marketing, social 
media is only really as valuable as the 
number and the quality of the people 

following you. If you have just a handful of 
people seeing your updates, the impact of 
any activity you do will be limited. The 
same goes if you have thousands of 
followers, but none of whom have any 
interest in your brand – they will be highly 
unlikely to ever convert into paying 
customers. 

Forget what you know about ‘quality over 
quantity’. When it comes to social media 
followers, you need both. The goal for any 
social media activity is to grow awareness 
of your brand and, ultimately, get 
potential customers to contact you. 
Achieving this is partly a numbers game – 
you need a critical mass of followers to 
hear about what you are promoting. Yet 
it’s also essential that they be a relevant 
audience – of people who have expressed 
an interest in the topics you are 
discussing.

This eBook will show you how you can use 
Twitter itself to grow your audience, as well 
as leading tools from Audiense and 
BuzzSumo. 
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Successfully growing your number of 
Twitter followers depends on several 
factors. Some of these are easy to control 
(how often you tweet), others involve 
more planning (deciding who to follow); 
some are very much ‘human factors’ 
(rubbing the egos of the people you want 
to follow you back), while others are more 
technology focused (using tech to find out 
what people really want to read about). 
Finding a good balance between these 
factors makes up ‘the art’ of growing your 
social media following. 

There is no single tool which will help you 
grow your audience by itself. In fact, more 
valuable than any tool is an overall 
strategy – where you want to be, and how 

you plan to get there. Perhaps you simply 
want greater brand awareness, or more 
engagement with your campaigns, or a 
specific number of qualified leads. 
Whatever your goal, we recommend using 
a combination of Twitter’s own tools, as 
well as Audiense and Buzzsumo as part of 
your strategy. These are tools we use 
every day, and have seen the impact they 
can have on a company’s success with 
social media. 

One of Fifty Five and Five’s European customers, a leading provider of SharePoint-en-
hancing technology, implemented an 18-month strategy to grow the number of followers 
they had on Twitter and increase community awareness. 

As a result of this strategy, they saw:

An increase of 1,280 
followers in the 

18-month period

An average of 70 new 
followers per month

A boost in engagement, 
from 0.8 to 2.2 

retweets per tweet and 
0.5 to 1.9 favourites 

per tweet
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MANAGEMENT
Twitter account 

In and of itself, Twitter offers multiple ways to grow your audience. As much as anything, 
Twitter account management is about using the platform effectively to find and follow
relevant people who will then go on to follow you. 

While the aim of this eBook isn’t to cover 
basic Twitter usage, remember to follow 
general ‘best practice’ for B2B marketing. 
When it comes to growing followers, a 
good place to start is to share relevant 
and useful content written by people that 
you hope will start following you. 

Make sure to retweet content that is fresh 
(never more than a couple of days old) 
and always mention the author of the 
article with an @ mention. This will ensure 
they are aware that you’re spreading the 
word about them, and will make it more 
likely that they’ll follow you back. In turn, 
this may well lead to them retweeting 
your content and spreading the word

about your brand. Other best practice 
tips and tricks:

     •  Use images, video and GIFs when 
appropriate

     •  Promote your Twitter account on 
other digital platforms – have a link 
or even a ‘latest tweets’ widget on 
your website, as well as links on your 
YouTube channel and LinkedIn 
company page

     •  Ask your employees to share your 
company’s tweets, especially if they 
are influential in your community

     •  Use 1-2 hashtags per post

     •  Retweet relevant posts

     •  Follow and retweet influential 
people

     •  Follow other users that might be 
interested in the things that you post
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Besides best practice, you can also start 
using Twitter’s own analytics tools to 
understand what works and what doesn’t. 
By using this information, you can devel-
op a more targeted strategy for how you 
behave on Twitter, what kinds of content 
you share and increase engagement 
generally. Twitter Analytics lets you:

     •  See all your engagement statistics for 
most engaged-with tweets, top 
mentions, monthly summary etc.   

     •  Compare engagement month on 
month 

     •  See which of your tweets were most 
popular

     •  Get an instant insight into what’s 
being read 

     •  You can also see top mentions. If 
these were from someone influential
in the community, Twitter Analytics 
can help you identify potential 
‘champions’ or ‘brand advocates’

     •  At the end of every month, review 
what has worked and what hasn’t 
and try to work out why

     •  Rejig your strategy for tweeting 
based on this data

While Twitter is good, it’s worth going 
beyond the platform itself if you’re to really 
boost your number of followers. Find out 
more below, as we look at the Audiense tool.
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AUDIENSE
Go further with  

Audiense is a platform that helps you find, identify and understand individuals and audi-
ence segments on social media. You may well know it by its previous name, SocialBro 
(the new name and some new features were released last year). Audiense has some 
great features that allow you to really understand your followers, and these can be used 
to help grow the number of people following you, and also ensure they are ‘good quality’. 

Audiense allows you to see how active the 
people you are following are. This is 
important because it gives you a ‘real’ idea 
of how useful your existing followers list 
is. It might not make for the happiest 
reading, but it’s better to know that a 
proportion of your followers are inactive,

and therefore not even able to see what 
you post, than to carry on posting articles 
with a false idea of your audience size. 

Audiense lets you see all the people that 
are inactive that you’re following, or who 
are not following you back:
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Audiense is a great tool as it not only provides general statistics, but also allows you to 
zoom in on specific user accounts and monitor how they’re behaving. For example, it lets 
you see your ‘Low Follow Ratio’ followers:

     •  Consider removing followers who are of little value to you

     •  Target content at ‘high follow ratio’ users, tweeting directly at them to share your 
content, so they will be more likely to share that content with their followers, 
spreading your reach

2.2 Using Audiense to discover 
new users:

When it comes to discovering new Twitter 
users, Audiense provides a useful filter 
that allows you to enter a specific 
keyword/hashtag to find all Twitter users 
that use this keyword in their bio.
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     •  Aim to tweet when your followers are 
online

     •  Use tools like Hootsuite to schedule 
automatic updates to go out at the 
most opportune times, so you don’t 
forget

     •  Develop a strategy to find people 
with interests that are close to what 
you want to tweet about

     •  Give yourself a real view of who’s 
following you—delete inactive 
 ‘followers’

Tweeting at a time that your followers are most active on Twitter makes it much more 
likely that they will react to your posts. Tweeting at the right time of the day increases the 
chances of user engagement, potentially leading to more people following you too.

You can also use the same filters to see 
your current followers. This allows you to 
unfollow people that, for example, haven’t 
tweeted anything in the last six months or 
so.



Key takeaways:

     •  Compare your ‘followers’ and ‘following’ tag clouds
     •  Decide if they’re matched closely enough
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Tweeting at a time that your followers are most active on Twitter makes it much more 
likely that they will react to your posts. Tweeting at the right time of the day increases the 
chances of user engagement, potentially leading to more people following you too.

Use Audiense to check if you’re following relevant people, and see if the interests of the 
people you are following match up with what you’re tweeting about. Again, you can use 
the following bio tag cloud for this:

     •  Compare your ‘followers’ and 
‘following’ tag clouds

     •  Decide if they’re matched closely 
 enough

Audiense gives you a general idea of what 
your followers are interested in, and when 
and how to reach them. However, it doesn’t 
give you a detailed idea of what specifically 
they like reading, so now it’s time to turn to 
BuzzSumo. 
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BUZZSUMO
Learn audience interests:

BuzzSumo allows you to identify what content is working, what is shared regularly and 
who the key influencers are in your industry. It helps you find specific articles that people 
are sharing, and can also be used to show who has influence in your social networks. 

BuzzSumo allows you to discover articles 
and the people who have shared it. If you 
find an article or any other type of 
content (infographics, guest blogs, 
giveaways, interviews, videos etc.) that is 
relevant to your industry, you can search 
who has shared them and in this way, 

discover people who have an interest in 
the topic. Following these contributors on 
Twitter can help you build a relationship, 
especially if you seem to have tweeted 
about topics that they are already 
interested in. 
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Having several influencers among your 
followers is very useful indeed. 
Influencers are people who have many 
followers and a lot of domain authority – 
a retweet of one of your posts can bring 

you significant exposure. BuzzSumo has a 
section called Influencers where you can 
look for influential people. This section 
has some filters that help to find the right 
people for your organisation.

     •  Review the kinds of content and topics you are currently tweeting about

     •  Look these up in BuzzSumo and review who is also tweeting about them

     •  Decide if they are the kinds of people you want to be attracting

     •  If so, follow them!



Key takeaways:

     •  Compare your ‘followers’ and ‘following’ tag clouds
     •  Decide if they’re matched closely enough
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In this search, you can put either a keyword/phrase or full name. The results will show 
you their authority, how often they get retweeted and how many followers they have. 

Being able to view page authority, domain authority, number of followers, retweet ratio, 
reply ratio and average retweets, you can see all criteria without having to do further 
account analysis of individuals. What’s more, you can also check what content these 
accounts are sharing.

     •  Save time by finding the real influencers in your industry

     •  Target your energies on building contact with them



SOCIAL MEDIA PRESENCE
Save time and improve your

No individual tool can outweigh the value 
of a well-planned marketing strategy. The 
real goal here is to use these tools to 
make your social media strategy more 
effective, save yourself time when it

comes to finding the right followers and 
to help you start tweeting about the kinds 
of content that are most  likely to reach  
more people who will find your content 
interesting or relevant. 
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Want help designing your campaign with a team that has proven experience of boosting 
social media followers for B2B marketing campaigns? 

Contact Fifty Five and Five today.  
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ocated in Central London, Fifty Five and
Five are a full service digital marketing

agency dedicated to Microsoft Partners.

Founded by Chris Wright, a former IT 
consultant with many years’ experience 
working with Microsoft Partners, we are a 
growing team of marketers, writers, web 
and graphic designers.

Born out of a recognition that Microsoft
Partners face a unique set of challenges
when it comes to B2B marketing, our goal is
to help brands define and differentiate
themselves. We do this differently by
combining understanding with ability – we
translate our knowledge of the Microsoft
ecosystem through all our work.

ABOUT US

CONTACT  US

Fifty Five and Five

+44 020 3743 7897 hello@fiftyfiveandfive.com

@takefiftyfivewww.fiftyfiveandfive.com


